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CHAIRMAN’S LETTER

Dear Stakeholders,

The attributes of Quality, Strength and Leadership reflect the manner in which
U.S. Bancorp has endeavored to manage through a time of unparalleled turmoil
on behalf of our shareholders, customers, employees and the communities we
serve. During 2009, we committed to support those communities by partnering
with quality nonprofit organizations, by sharing the strength of our financial
services through our community development lending and investing, and by
providing leadership in the community through the dedication of time and
talent of our U.S. Bancorp employees.

At U.S Bancorp, we advocate for and strengthen our communities through
financial support and employee volunteerism. Our corporate giving programs
focus on providing capital to quality nonprofit agencies and organizations that
work to improve people’s lives. The strength of our lending and investment
programs help address the long term and substantial affordable housing and
economic development issues of many communities. We offer a variety of
programs and products to help small business owners develop and grow their
businesses, providing stability and job creation. Thousands of families are

able to achieve and maintain their dreams of homeownership through our
affordable mortgage products. Our U.S. Bancorp volunteers provide leadership
and touch the lives of people in each and every community we serve, from
offering financial expertise to children, adults and organizations to providing
the manpower to beautify neighborhoods and build Habitat Homes. During 2009, we committed to

Our investment focus is on building strong neighborhoods through supporting support those communities by
affordable housing, economic development, education, arts and culture and
community service. That focus is realized through efforts such as offering partnering with quality nonprofit

fi ial lit d tl in Cinci t1, OH; italizi Seattle, WA with th . )
inancial literacy education in Cincinnati, ; revitalizing Seattle, with the organizations, by sharing the
renovation of a historic building; and supporting the arts in Denver, CO. It is
our goal to make a difference in all of the communities we serve through the strength of our financial services
programs and projects we support and are involved with. Our U.S. Bancorp :

) . o through our community development
Community Development Corporation also focuses on revitalizing and
strengthening communities as evidenced through our investment of over lending and investing, and by
$1.4 billion in low-income housing, new markets, historic, and renewable

energy tax credit projects. providing leadership in the

This 2009 Corporate Citizenship Report showcases just a few of the projects community through the dedication

tand 1n‘1t1.atlves we’ve been involved in throughout .the past year. We consider o T sl Gl e G
it a privilege to be able to partner with and share in the outstanding work of

these and all of the organizations and groups we support. I encourage you to U.S. Bancorp employees.
read this report and learn about the positive impact we are making in the

communities in which we do business.

Sincerely,

Richard K. Davis
Chairman, President and Chief Executive Officer
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U.S. Bank contributes to the strength and vitality of our communities
through the U.S. Bancorp Foundation, Employee Matching Gift
Program, Community Affairs Corporate Giving Program, as well

as nonprofit organization sponsorships.

U.S. Bancorp Foundation Grants
and Employee Matching Gift Program

Our U.S. Bancorp Foundation Giving Program is designed to respect the
diversity of our communities. We are actively involved in our communities,
partnering with local nonprofits to meet specific needs within each community.
Our U.S. Bancorp Foundation funding priorities include economic opportunity,
education, cultural, and artistic enrichment.

In addition to foundation giving, U.S. Bank recognizes and appreciates the
contributions of service, leadership, and personal financial support that our
employees give in their local communities. Through the Employee Matching
Gift Program, the U.S. Bancorp Foundation supports employee efforts to improve
our communities by matching their contributions to nonprofit organizations.

In 2009, the U.S. Bancorp Foundation funded 6,270 grants totaling
$20,626,031.
® 2,952 U.S. Bancorp grants totaling $19,305,104

® 3,318 Employee matching grants totaling $1,320,927,
matching 6,656 employee gifts

6% Matching Gifts

19% Arts & Culture g 2% Miscellaneous

o .
23% Human Services %f; ézoﬁﬁ?]?t(;lmlc
& United Way

24% Education

U.S. Bancorp Foundation Grant Funding Priorities & Breakdown



QUALITY

Dick Payne, Jeannie Fichtel, Andy Cecere, Bill Parker and Elliot Jaffee —
our 2009 Twin Cities United Way Campaign co-chairs.

Community Affairs, Corporate Giving
and Nonprofit Sponsorship

U.S. Bank’s Corporate Giving and Sponsorship programs are an integral part
of our company’s philanthropic initiatives. Support for community events,
festivals and fairs, no matter their size, add value to the communities we serve.
In 2009, U.S. Bank contributed over $8.1 million in corporate contributions
and nonprofit sponsorships.

Five Star Volunteer Award A

Each year U.S. Bank recognizes our organization’s -

""‘\,‘e\:
most exceptional employee volunteers through the ‘ ' 3 b 4
~ FIVE STAR

Five Star Volunteer Award Program. In addition

to recognition as an outstanding volunteer, each UDLUNI'EER

winner is honored through a financial contribution B ok e diaiad
. e . . AW i

to the organization cited in their nomination. In q

2009, we honored 143 employees in 27 states

with the Five Star Volunteer Award and contributed

$100,000 to local nonprofits in their honor. Since

the program’s inception in 2005, 790 awards

have been presented to our most outstanding

U.S. Bancorp employee volunteers and $638,500

in contributions have been made to local

community organizations in support of

those employees.



QUALITY

Economic
Opportunit
Grants

Through the U.S. Bancorp
Foundation and the Community
Affairs Division, we support

the creation of economic
opportunity through grants

to organizations that provide
affordable housing, encourage
self-sufficiency, and foster

economic development.
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Affordable Housing

We support organizations that encourage
the purchase, preservation, rehabilitation,
and construction of quality, affordable
housing that assists low- and moderate-
income (LMI) populations.

Pocatello, 1D

Pocatello Neighborhood Housing Services
(PNHS) was awarded a grant to support
their operations in this small southeastern
Idaho community. PNHS is focused on
building affordable homes and revitalizing
selected neighborhoods through in-fill
building, as well as the rehabilitation

of existing homes. They also provide
Homebuyer Education and Financial
Fitness programs that are critical
components of the home buying process.
A well-informed home buyer is not only
successful today in acquiring a home,

but will prove to be successful in years

to come by keeping and maintaining

this financial asset.

Boulder, CO

Thistle Communities received an
operating grant helping them in
their mission to create and preserve
quality, permanently-affordable
rental and ownership homes for
LMI working families, seniors,

and people with disabilities. Thistle

Communities offer quality rentals,

a home ownership program, and real
estate development specializing in
affordable, built-green projects.

Economic Education

We support programs that provide home
buyer counseling and related economic
education to individuals and families.

Vancouver, WA

The Community Housing Resource
Center (The Center) provides education
and counseling services to individuals
and families in southwest Washington
and throughout the Portland, Oregon
metro area. In the past 15 years, the
Center has worked with more than
23,500 households, of which more than
5,000 have purchased a home within
one year of working with the Center.
The U.S. Bancorp Foundation made a
grant to the organization in support of
services provided by the organization
including financial education, credit
repair, first-time homebuyer counseling,
certified homebuyer education classes
and application assistance for special
first-time homebuyer loans. The Center
provides its services to all community
residents and families, with the majority
receiving services being those most

in need.



Economic Development

We fund programs that support small
business development and expansion,
commercial revitalization, and job creation.

Orange County, CA

U.S. Bank Community Affairs provided
corporate giving support, and partnered
with the Asian Business Association of
Orange County and Cal State University
Fullerton, to put on a workshop that
provided an estimated 135 small business
owners and CEOs with information on
how to survive and grow in a recessionary
economy. Speakers captivated a large
audience with their detailed insights on
how to market a business online, how

to take advantage of SBA-driven
programs and loan products, and how

to organize business models to encourage
start-up, survival and expansion in a
tough economy.

St. Cloud, MN

U.S. Bank Community Affairs provided
corporate giving support to the St.
Cloud State University Foundation for
their new microloan program. This
unique program administered by the
G.R. Herberger College of Business
provides not only a microloan, but offers
the talents of business students to help
guide the owner through the maze of a
small business start-up. This program
offers a very hands-on approach to the
businesses’ strategic development while
offering the students real-life experience
in developing a business from the idea up.

Riverside, CA

Small businesses in the City of

Riverside were given the opportunity

to take advantage of an innovative pilot
lending program as a result of a U.S. Bank
Community Affairs contribution to the
SoCal Reinvestment CDFI. The funds are
being utilized to guarantee small business
loans up to 50% and the City of Riverside
is providing an additional guarantee of
35%. Originally, this program was going
to be offered by the City of Riverside with
the support of the California State Loan
Guarantee Program. However, that
program was suspended by the state due
to California’s budget crisis. Funding
provided by U.S. Bank allowed this
important program to move forward.

Self-Sufficiency

We support programs that assist

low- and moderate-income individuals

in development of work- and life-skills

essential to self-sufficiency, with a focus
on work-entry programs, specific skills

training, employment retention, and

personal financial management training.

Appleton, WI

A total of 40 dislocated workers received
a scholarship for job retraining expenses
to attend Fox Valley Technical College.
Dislocated workers found that they did
not have the skill sets necessary to
succeed in today’s workplace and
economic landscape. This left them
with severely limited or non-existent job
opportunities, along with ever-straining
family resources. These scholarships
serve as a stepping stone to their
retraining, employment, further
education, and wage sustainability.

Kansas City, MO

The U.S. Bancorp Foundation provided
a grant to the Urban League of Greater
Kansas City for its financial education
program, Destination Wealth Creation.
The program offers basic banking
classes, one-on-one coaching, and
investment education.

QUALITY

Childcare and
Transportation

We support broad childcare and
transportation initiatives designed

to help people transition from welfare
to work.

Ventura, CA

U.S. Bank Community Affairs provided
corporate giving support to Many Motors
for their Vehicle Rehabilitation program to
provide safe, reliable work transportation
for their clients. Their client base includes
economically disadvantaged families
and emancipated youth who are

striving towards self-sufficiency and
financial responsibility.

Sheboygan, WI

The U.S. Bancorp Foundation provided

a leadership grant to assist with the
expansion and renovation of the
Salvation Army facility in Sheboygan.
As the economy has taken a downturn

in the past two years, demand for shelter
services has exceeded their 21 bed capacity.
The proposed expansion will be built on
an adjacent parking lot that was secured
from U.S. Bank at a minimal cost. The
free clinic and homeless shelter will
occupy two floors in the new area and the
old building will house the administrative
staff and food pantry. These building
changes will benefit the community by
offering more efficient and effective social
services, while maintaining the convenient
downtown location.
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ARLS, Cultur_e'
ano Educaﬂqn
Grants -

Children and adults alike
participate in educational,
cultural, and artistic enrichment
opportunities wherever they

are presented — and our
communities are made stronger
because of their participation.
The U.S. Bancorp Foundation
and the Community Affairs
Division provide financial support
to organizations committed

to offering quality education
initiatives, cultural diversity,

and innovative arts outreach.
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Education

We support innovative education
programs that provide financial literacy
training and effective mentoring.

We also support programs that help
low-income and at-risk students to
succeed in school and prepare for
post-secondary education.

St. Paul, MN

With a grant from the U.S. Bancorp
Foundation, Admission Possible
continues to impact the lives of many
youth in St. Paul. Founded in 2000,
the mission of Admission Possible is

to identify low-income students with
the motivation and potential for higher
education, and then provide them with
four critical services: SAT and ACT test
preparation, intensive assistance in
preparing college applications, help in
obtaining financial aid, and guidance in
transition to college. Students apply to
Admission Possible as sophomores and
commit to the two-year program for
their junior and senior years of high
school. In exchange for Admission
Possible services, students engage in
eight hours of annual community service.
In 2009, the organization served 1,300
high school juniors and seniors and
celebrated the acceptance of 98% of
their graduates into college.

San Bernardino, CA

The California Council on Economic
Education developed MoneyWise Teen,
an innovative approach to help high
school students learn about the
workings of our economy and prepare
them to wisely participate in it. Over
the course of four workshops, teachers
are instructed on how to deliver the
web-based program which helps
students develop the reasoning skills
necessary for economic and financial
self-reliance. The U.S. Bancorp Foundation
grant funded twenty teachers from

low- and moderate-income communities
in San Bernardino County to participate
in the training and delivery of the program
at their schools. The teachers also received
the program materials and a small stipend
for participating.

Kansas City, MO

W.E.B. DuBois Learning Center

was awarded a grant from the

U.S. Bancorp Foundation for its youth
telecommunications hub technology
training program. The center offers
tutoring in math, communications,
arts, science, and computer technology.
The program serves 250 students
on-site and 1,500 at satellite locations.
The telecommunications hub and
technology training show students
how to completely wire a facility for
Internet access, build and repair a PC,
and run their own satellite services.



Cultural and Artistic
Enrichment

We fund organizations and programs
that build audiences for the arts,
especially among underserved
populations, bring select and limited
civic amenities to underserved rural
communities, and promote the

arts in education.

St. Paul, MN

The U.S. Bancorp Foundation provided
a grant to the Minnesota Children’s
Museum in support of programs that
provide children and families with
immersive, hands-on experiences that
link play and learning. The museum’s
five galleries, and core programs
growing within them, are based

on the museum’s educational focus
areas: exploration of the natural and
physical world, creative expression,
literacy, cultural connections, and
healthy lives. The museum serves
400,000 visitors every year. Of these
visitors, 30% visit at reduced or

free admission through programs
targeted to serve low-income families
and organizations.

Boise, ID

The Idaho Shakespeare Festival’s Idaho
Theater for Youth program is a beloved
school tradition annually serving 30,000
K-6 students throughout the state. It also
serves surrounding areas, including those
in rural and underserved communities.
The U.S. Bancorp Foundation is a
long-time supporter of this program

that enables Idaho’s schoolchildren to
experience the magic of live theater.

Denver, CO

The U.S. Bancorp Foundation provided

a grant in support of “Embrace” at the
Denver Art Museum (DAM). This exhibit
was housed in the new titanium-clad
expansion, designed by architect Daniel
Libeskind, which has become a Denver
icon. “Embrace” was an exhibition of
17 unique, site-specific installations
presented in innovative and challenging
ways, creating an extraordinary dialogue

between the art and the DAM’s new
Hamilton Building’s architectural
elements. Each artist chose a particular
space in which to realize and exhibit an
individual work, demonstrating how a
painting leaves the wall and embraces the
space. The installation of the art provided
a rare opportunity for visitors to watch
the creation of art and interact with some
of today’s most prominent modern and
contemporary artists from as far away as
China and Russia and as close as Denver.
Projects ranged from Katherine Grosse’s
four-story painting, to Rupprecht
Matthies’ ¢Being Home? To make

¢Being Home? Matthies solicited words
from refugees from around the world
about their experiences resettling in
Denver. He also asked a DAM audience
for their word choices. He then carved
these words in wood, Plexiglas, and
foam. The resulting words ranged from
English to Arabic to Kareni, as well as
many other languages.

Portland, OR

The U.S. Bancorp Foundation provided
a grant to The Right Brain Initiative. The
Right Brain Initiative is a collaborative
effort between the arts community

and schools to bring right and left
brain learning together for more holistic
learning. The program is best described
by a teacher at Rigler School in
Portland, Oregon (see sidebar).

QUALITY

Rupprecht Matthies, ;Being Home?, 2009. Plywood,
Plexiglass, fabric; dimensions variable. ©The artist;
courtesy of Denver Art Museum. Photo by Jeff Wells




STRENGTH

I N V E S T M E N T S Renewable Energy

(Dollars in Thousands) Tax Credit Investments
$20,000
Historic Tax
Credit Investments
$112,000

Low-income Housing
Tax Credit Investments
$377,000

New Markets Tax
Credit Investments
$945,000

Total Investments $1,454,000

Low-Income Housing Tax Credit

Renaissance Uptown Lofts
Denver, CO

U.S. Bancorp CDC is proud to be the tax credit

investor of the Renaissance Uptown Lofts project,

providing low-income housing tax credit equity.

The Colorado Coalition of the Homeless, a

mission-driven nonprofit organization supporting

efforts to end homelessness, will develop and operate the project. Once complete,
the project will offer four studio, 90 one-bedroom, and four two-bedroom units to
a combination of formerly homeless and low-income tenants. Amenities will include
a community room, computer lab, central laundry facilities, and common outdoor
space reserved for tenant use. In addition, the project will include a roof-mounted
photovoltaic system, Energy Star appliances, and low-water-use plumbing fixtures
and landscaping. For tenants at the project, the Colorado Coalition for the Homeless
will provide social services, including vocational and educational training, mental
health treatment, substance abuse treatment, and group counseling.

Pearl Family Housing
Portland, OR

The Pearl Family Housing project in downtown

Portland is characterized by a trend towards

redevelopment of underutilized properties into

mixed-use retail/condominiums, lofts, and

apartments. The Pearl District has emerged as a new

center for art galleries, restaurants, microbreweries,

rental and condominium housing, and retail office

uses targeted to its dense population base. Federal

low-income housing tax credits and tax-exempt bonds backed by a letter of credit
issued by U.S. Bank helped to finance the green, new construction of the 138-unit
affordable housing project with first-floor elementary classroom space leased to the
Portland Public Schools.




STRENGTH

New Markets Tax Credit

William M. Factory Small Business Incubator
Tacoma, WA

U.S. Bancorp CDC was the tax credit investor that provided
new markets tax credits to help the William M. Factory
Small Business Incubator construct a four-story incubator
office building focused on assisting start-up and growing I'T-
oriented firms. The new facility will include furnished office
space featuring 220 workstations, a furnished common area,
interior parking, and an atrium lobby. The incubator will help
IT businesses grow through training that includes web-based
applications, software and hardware training and support,
website design, creation and administration, online industry
subscriptions, and advanced accounting, finance, engineering,
and project management services. The facility will include
administrative and reception services, contracting and bid
assistance, access to low-interest loans and bonds, design

and creation of marketing materials, advocacy, networking
and outreach, accounting support through Clover Park
Technical College, and engineering and CAD services. Once
businesses are self-sustaining, they then “graduate” to operate
on their own. In over 20 years of the nonprofit’s operation,
the William M. Factory Small Business Incubator has helped
over 300 companies graduate. Approximately 82% of those
firms remain in business or have successfully merged with
other area businesses.

In 2003, the William M. Factory Small Business Incubator

had previously opened a specialty trade construction incubator
in the same area and was the first new business growth there
in years. The existing construction incubator will provide
support services to the IT incubator. U.S. Bank has had a
relationship with the owner/developer for several years and
provided construction financing for both incubators.

Historic Tax Credit

Hughes-Irons Building, LLC
Council Bluffs, 1A

Both historic and new
markets tax credits provided
by U.S. Bancorp CDC were
used to finance the historic
rehabilitation of the
O’Malley’s Appliances Building, which was formerly home

to the Hughes-Irons Motor Company. The two-story building
will be renovated to include ground-floor commercial space,
17 apartments, and interior and street-level parking. The
building’s primary commercial tenant will be the Council
Bluffs Chamber of Commerce, providing them with expanded
space and a welcoming front door to the community.

Homan Square — Charles H. Shaw Technology and Learning Center
David Joel Photography

New Markets and Historic Tax Credits

Homan Square
Chicago, IL

U.S. Bancorp CDC made a significant investment in new
markets tax credits and historic tax credits in the North
Lawndale community for the Homan Square Power House
development. The Homan Square Power House was built

in 1905 to provide electricity and heat for the massive Sears,
Roebuck & Co. world headquarters on Chicago’s West Side.
The Charles H. Shaw Technology and Learning Center is an
adaptive reuse and restoration of the original power house.
The project targeted LEED Gold Certification and won

a recent Local Initiatives Support Corporation (LISC)
Community Neighborhood Development Award — the
Richard H. Driehaus Foundation Award for Outstanding
Non-Profit Neighborhood Real Estate Project.

Renewable Energy Tax Credit

USB SolarCity Master Tenant 11, LLC
CA, AZ, OR, CO, PA, TX, NJ, HI

U.S. Bancorp CDC is expanding its ongoing partnership with
SolarCity, an experienced residential and commercial solar
developer. Renewal energy tax credits will finance a projected
pipeline of approximately 10MW of systems, of which 70%
will be residential (7MW, or approximately 1,300 homes) and
30% will be commercial (around 20-50 smaller commercial
projects). Many of these installations will occur in California,
Arizona, and Oregon. SolarCity will also be expanding its
operations to Colorado, Pennsylvania, Texas, New Jersey,

and Hawaii. The installation of solar systems allows
residential customers to not only lower their monthly

energy payments but also contribute to the movement

towards environmental sustainability.
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16th & Market

Lending for Affordable Housing
and Economic Development

San Diego, CA

U.S. Bank provided a $48.8 million construction and
permanent financing loan to 16th and Market LP for a
multi-family, affordable housing project located in downtown
San Diego. Saint Vincent de Paul was the developer of the
project, a 12-story building with two levels of underground
parking. The 136 units were available to tenants earning
between 30% - 60% of area median income. The 16th

and Market project was also the recipient of the prestigious
Builder’s Choice Awards presented by Builder magazine,
and was fully leased within two months of completion.

It is a great tribute to affordable housing!
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Ashland, MT

Montana is home to many Native American tribes including
the Northern Cheyenne and Crow which are located in and
near Rosebud and Big Horn Counties. Virtually all of these
areas are classified as low- or moderate-income, distressed

or underserved geographies. U.S. Bank provided a loan to the
St. Labre Indian School Educational Association located in
Ashland. St. Labre is a private Catholic nonprofit that
provides free educational opportunities and other social
outreach programs to both the Northern Cheyenne and Crow
tribes in Montana. The multi-million dollar loan will support
private placement bond funding for the construction of a new
88-bed dormitory on the Crow Reservation associated with
the St. Labre School. Any student living more than 40 miles
from the school will be housed in the dormitory.

West Fargo, ND

Area seniors will have another option for housing in the

Fargo area when the construction of the Charleston II housing
project is complete. The need for senior housing is expected to
increase by almost 10% in the next decade per the most recent
housing study performed for the area. U.S. Bank will provide a
construction loan for the new 30-unit low income housing tax
credit project located in the city of West Fargo, the fastest
growing area in the state This project is unique, as part of

the funds are coming from the Neighborhood Stabilization
Program, a new program of federal funds available to all
states specifically for housing needs.

Seattle, WA

U.S. Bank provided financing to expand the Pioneer

Human Services facility. Pioneer Human Services is an
entrepreneurial social services agency whose mission is

to provide rehabilitation, housing, training, and employment
for socially handicapped persons including, but not limited
to, persons with alcoholism, drug-related dependencies, and
persons under the jurisdiction of the criminal justice system.
This halfway housing facility allows ex-offenders and clients
access to housing and on-site social services such as health
care and education. These services assist them into mainstream
housing and help to end the cycle of incarceration and
dependent care.



Milwaukee, WI

U.S. Bank provided a combined rehabilitation and new construction loan for
Johnston Center in the Near South Side neighborhood of Milwaukee. A total of
91 apartments will be created for chronically homeless individuals. The project
will have space for supportive services on the ground floor level. Mercy Housing
Lakefront, a nationally recognized leader in outcome-based supportive housing,
is the developer. This project will be both the adaptive reuse of a hospital building
and a new construction building connected by a partial wall. The HUD Shelter +
Care program will subsidize 33 units, and 58 units will receive Project-Based
Section 8 vouchers.

Salt Lake City, UT

The Oquirrh School Building was renovated into a center for special needs children
thanks to funding by U.S. Bank. The services provided at the center will include
outpatient therapy rooms, clinical offices, a therapeutic preschool, and speech

and occupational therapy services. The center is located near the central business
district and will provide a valuable asset for Salt Lake City working families.

Chicago, IL

Casa Maravilla is a 73-unit affordable
senior housing facility located in Chicago.
U.S. Bank provided funding for this
development boasting “green-friendly”
design aspects. These include water permeable
paving, high efficiency mechanical systems,

as well as environment-friendly insulation

and roofing.

Casa Maravilla

STRENGTH

MULTI-FAMILY
AFFORDABLE HOUSING

U.S. Bank offers programs to assist
communities in the construction,
rehabilitation, and acquisition of rental
housing for low- and moderate-

income individuals and families.

The Community Lending Division,
specializing in multi-family housing,
was created to combine our expertise
in real estate and our experience in
the field of affordable rental housing
to address the needs of disadvantaged
communities as well as individuals in

need of affordable housing.

Our lending programs are intended
for multi-family rental, senior rental,
single rental occupancies, tax-credit
developments, tax-exempt bond
financing, projects assisted by tax-
increment financing, special-needs
housing, affordable single-family-for-sale
and attached-for-sale, mixed-income
projects, mixed-use projects, and

commercial redevelopment projects.

Permanent loans may be combined
with construction loans to simplify
the financing process. We can also
provide equity through the purchase
of low-income housing tax credits. As
a member of the Federal Home Loan
Bank, we offer FHLB’s Community
Investment Lending Program with
thirty-year fixed rates and Affordable
Housing Program (AHP) grants for

qualified projects.
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STRENGTH

SBA Community Express

The SBA Community Express loan is designed for small businesses located in
economically disadvantaged communities. The program partners with SBA-approved
nonprofit community-based organizations to help small business owners succeed.
These organizations, known as technical assistance providers, assist businesses in
many ways including marketing, financial management and business plans. SBA
Community Express loans can be used for most business purposes: start-up
financing, expansion, equipment purchases, working capital and inventory. The

SBA Community Express loan program is just another way U.S. Bank is working

to meet the financial needs of the communities in which we do business.

SBA Patriot Express

U.S. Bank has a profound appreciation and respect for our military veterans

and the sacrifices they and their families have made on behalf of this great
country. One significant way U.S. Bank has chosen to show its deep appreciation
is through the establishment of the Small Business Administration (SBA) Patriot
Express loan program.

The Patriot Express program was created by the Small Business Administration in
2007 as a means of providing capital to entrepreneurs who are part of the military
community. With a $500,000 loan maximum, Patriot Express features a streamlined
application and approval process specially created to help military family entrepreneurs
start new businesses and expand existing ones. Eligible borrowers include veterans,
disabled veterans, reservists, national guard members, current spouses, and widowed
spouses of service personnel.



STRENGTH

Support of Small Business
and Microenterprise

U.S. Bank has provided small business loans and investments

to support projects and organizations that establish businesses
and create jobs. We consider these development funds to be a
prudent investment in the communities we serve. Our goal is to
provide tools and resources to help the communities we serve
grow and thrive. We take immeasurable pride in knowing we’re
playing an integral part in providing economic advancement
opportunities to deserving, aspiring neighborhoods.

An example of U.S. Bank’s commitment to microenterprise

is in our funding to the Valley Economic Development Center
(VEDC). VEDC received a $2 million loan which will in turn
help small businesses access the capital they so desperately
need in this economic environment. The funds will be used
by VEDC to provide microloans throughout the Greater

Los Angeles area and Inland Empire with loan amounts
ranging from $5,000 to $50,000 to small businesses that

are not yet qualified for traditional bank loans. VEDC will
provide technical assistance to help make these businesses
more bankable in the financial mainstream.

Mortgage Lending and First Time
Homebuyer Programs

U.S. Bank offers some of the best mortgage products for
LMI borrowers in the country and participates in a number
of programs designed to increase homeownership in our
communities. Our proprietary American Dream home loan
is widely considered to be one of the best home loans for
first-time LMI borrowers and neighborhoods. It is one of
the only home loans on the market that allows for a low
down payment and has rehabilitation options available.

In addition to our own American Dream home loan,

U.S. Bank participates in more than 130 affordable mortgage
programs. These loans include national programs as well as
participation in local bond programs. In addition to the wide
variety of affordable mortgages, U.S. Bank Home Mortgage
also participates in a large number of down payment and
special assistance programs across the country. These
programs, many times offered through nonprofit housing
counseling organizations or municipalities, can take the form
of liens, deed restrictions, or grants forgiven immediately

or over time. We currently participate in over 400 down
payment assistance programs throughout our markets and
participate in national programs including the American
Dream Down Payment Initiative (ADDI) and Neighborhood
Stabilization Program (NSP). Both of these programs are
available for qualifying buyers of foreclosed properties.

Milwaukee, W1

The Housing and Economic Recovery Act of 2008 provided
the City of Milwaukee with $9.2 million in federal funding
for the NSP to address foreclosed properties in Milwaukee
neighborhoods impacted by the foreclosure crisis. The NSP
Homebuyer Assistance Program provides funding to help
prospective homeowners purchase and rehabilitate foreclosed
homes that they will occupy as their primary residence.

Both financial and technical assistance are provided as part
of the program. U.S. Bank has financed almost 70% of NSP
purchases in 2009 with use of the American Dream home
loan. The City of Milwaukee has commented that “U.S. Bank
is a strong and valued partner in its efforts to address the
foreclosure crisis. The American Dream home loan has

been invaluable to our work to promote homeownership

and maximize the benefits of our NSP resources in
Milwaukee neighborhoods.”

Louisville, KY and St. Louis, MO

U.S. Bank participated in the Urban League’s 2009 Economic
Empowerment Tour on its second and third city stops.
Louisville and St. Louis were selected as national city stops
for the tours. The Economic Empowerment Tours provided
information about home foreclosure prevention and career
opportunities in the region. The housing rescue fairs featured
HUD-certified housing counselors and bank volunteers from
throughout the area and reached more than 1,020 individuals
and families.
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At U.S. Bank, community
means more than a place on a
map. It is a collective strength
and spirit that recognizes our
human interdependence,
nurtures the hopes and
dreams of all of its people,
and provides a healthy social
and economic foundation for

enriching lives.

Transforming these ideals

into working realities for our
communities is an ongoing
mission for us. We achieve this
mission by providing corporate
leadership on issues of
community importance,
tailoring our products and
services to our community’s
diverse needs, and encouraging
and supporting our employee’s

ongoing volunteer efforts.

In all of our community
actions, volunteerism,
financial education, innovative
services and capacity building
programs, U.S. Bank makes
decisions and does business
in a way that strengthens

the fabric of our communities
in all their rich diversity

and potential.
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Volunteerism

All of us serving you. Nowhere is this commitment more important than in

our communities. U.S. Bancorp employees not only serve our communities every
day with the work they do — providing loans to students and small businesses
and helping nonprofits manage their accounts — they also provide tremendous
leadership outside of the workplace by serving on nonprofit boards and by
volunteering in the community. In 2009, U.S. Bancorp employees provided
leadership to 2,184 nonprofit boards.

Five Star Volunteer Day

U.S. Bank supports employee volunteerism through the Five Star Volunteer Day,
which provides up to eight hours of paid time-off each calendar year for eligible
employees to volunteer in the community.

U.S. Bank is proud to co-sponsor an annual Community Service Initiative in
partnership with The Financial Services Roundtable. During Community Service
2009, over 25,850 employees across our company participated in 629 Community
Involvement activities to improve the neighborhoods in which they live and work.
56,556 individuals were helped through these efforts.

THE FINAMCIAL SERVICES ROUNDTABLE

LRS- IC

COMMUNITY SERVICE
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Chicago, IL

Over a four-day period, 100 U.S. Bancorp employees
descended on the offices of the Greater Chicago Food
Depository — the second largest food pantry in the United
States — and packed over 2,000 boxes of food to feed the
elderly and homeless. The experience pulled U.S. Bank
employees together for a united cause to help serve
underprivileged and working class families in the

Chicago metropolitan area.

Cincinnati, OH and Northern Kentucky

For the past few years employees in the Cincinnati, Dayton,
and Northern Kentucky areas have participated in an event
called Scarf it Up For Those in Need, an initiative in which
volunteers make scarves for local shelters and schools.

U.S. Bancorp employees used eight hours of their volunteer
time to make scarves for cold weather shelters in the area
and for students of Briggs Elementary in Covington, KY.

In addition to the 837 scarves that they helped to make, the

team raised money to purchase hats and gloves to accompany

the scarves.

St. Louis, MO

U.S. Bancorp employees

participated in the annual [~ _‘ @

<

More than 35 ‘ .
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downtown St. Louis
beautification project
with Operation
Brightside, the city
parks department, Gateway to Greening, and the Partnership
for Downtown. Volunteers braved the rain and heat to plant
annuals, perennials, and roses in garden beds, and hanging
baskets, planters, and window boxes throughout the
downtown area. This cooperative effort was initiated to

make downtown St. Louis a more beautiful, thriving, and
inviting area to live, work, and visit.

Louisville, KY

U.S. Bank sponsored a Habitat for Humanity build as part
of 2009 Community Build Day activities. Through joint
collaboration with the Louisville Development Network
and Community Affairs Division, eight bank employees,
representing various lines of business, helped rehabilitate a
house for a low-income family in the West End community.
U.S. Bank Community Affairs also provided a financial
contribution to support the event.

LEADERSHIP

Minneapolis, MN

Dozens of U.S. Bancorp employees and their families
participated in Habitat for Humanity’s annual Brush with
Kindness event in August 2009 in the Twin Cities. Several
homes were painted, repaired, and landscaped as a result of
this activity. In addition to providing volunteers, Habitat for
Humanity received a grant from the U.S. Bancorp Foundation.

Fond du Lac, WI

A group of U.S. Bancorp employees in Fond du Lac rolled
up their sleeves, grabbed a brush or shovel, and added some
finishing touches to a new Habitat for Humanity home by
painting, varnishing, and landscaping. The group also presented
a contribution to the local Habitat chapter on behalf of the
U.S. Bancorp Foundation.

Anaheim, CA

Twenty-six U.S. Bancorp employees, friends, and family
members joined a group of 120 volunteers to improve and
repair Veterans First Anaheim disabled living facility in
partnership with Rebuilding Together Orange County.
Volunteers worked with the veterans to paint and landscape
this 30-bed facility consisting of three homes located on 1.5
acres. It was a great day, and the U.S. Bank team worked hard
to provide a new and improved space for disabled, homeless
veterans of Orange County.

Phoenix, AZ

Twenty-five U.S. Bancorp employees participated in the United

Way Day of Caring at Lincoln Learning Center (LLC). Working

in eight different classrooms, employees read to the children
and helped them with math and spelling. LLC’s mission is to
be a leader in providing quality child development services to
the community in a nurturing, safe, and healthy environment.
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"Education

Financial Education Reaches Adults
and Children in our Neighborhoods

U.S. Bank offers high quality products and services specifically
designed to meet the needs of our communities. Because some
individuals still need a little extra help in meeting their
financial goals, we offer a wide range of financial education
initiatives to children, adults, and small businesses. Each year
we strive to expand our participation in financial education
initiatives for adults and children in our communities. In 2009,
over 1,700 banking seminars were attended by 38,000 people.
Topics included consumer and small business education,
products and services, home buying, and financial education.
From our perspective, teaching children about money and
finances is a huge step in ensuring financially responsible and
aware adults. To that end, U.S. Bank has fostered ongoing
relationships with Junior Achievement (JA) and is an active
participant in the American Bankers Association Education
Foundation’s National Teach Children to Save Day.
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Junior Achievement

Each year, employees dedicate their time by serving in
leadership roles or participating in local JA initiatives. In
2009, U.S. Bancorp employees participated in nearly 500
educational seminars in low- to moderate-income designated
schools reaching over 10,700 students. In addition to volunteer
efforts, the U.S. Bancorp Foundation and U.S. Bank Community
Affairs provided grant support totaling $418,000 to support
JA chapters in 22 states.

Cincinnati, OH

U.S. Bank provided a series of financial education sessions

to the Beech Acres Avondale Power in Parenting Group.

The group is made up of Avondale parents who have children
between the ages of three and six years old. Power in Parenting
team leaders focus their attention on strategies to assist
parents in moving beyond crisis mode. Families who are in
constant crisis, particularly financial crisis, have little time

or desire to improve their parenting skills. One of the overall
goals of the Beech Acres Power in Parenting is to assist young
mothers in becoming self-sufficient.
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U.S. Bank offers financial literacy
sessions on budgeting, establishing a
savings account, predatory lending,
and understanding the importance of
financial planning and credit. As a part
of the program, U.S. Bank’s nonprofit
partner, Local Initiatives Support
Corporation (LISC), is providing
twenty $50 incentives to start new
savings accounts at U.S. Bank.

Chicago, IL

U.S. Bank partnered with the Federal
Reserve Bank of Chicago to support

its annual Money Smart Week (MSW).
MSW is a week long series of free
events and workshops designed to help
consumers better manage their personal
finances. U.S. Bancorp employees
partnered with Junior Achievement (JA)
of Chicago to administer JA’s Economic
Education program to 22 elementary
school classrooms. Employees also
partnered with Harold Washington
College to deliver a financial literacy
seminar on tips for financing a

small business.

St. Louis, MO

U.S. Bank hosted a series of financial
literacy classes at three different St. Louis
Public Library locations. The library
wanted to offer free classes to their
customers and to the public in general, in
conjunction with a system-wide effort to
address the current economic situation.
U.S. Bank offered FDIC Money Smart
classes utilizing the modules Money
Matters, Pay Yourself First, To Your
Credit, Check It Out, Borrowing

Basics, and Your First Home.

Omaha, NE

U.S. Bank Home Mortgage is helping
homeowners maintain their homes and
prevent foreclosures, through the Greater
Omaha Home Ownership Effort (GO
HOPE). Bankers hosted homeownership
education events at the public libraries to
encourage homeowners to meet with
certified housing counselors and prepare
for the responsibilities of homeownership.
U.S. Bank also supported GO HOPE
partners with a grant and helped promote
the organization’s statewide Individual
Development Account program

for homeownership.

Minneapolis, MN

U.S. Bank partnered with Women
Venture, the West Broadway Business
Coalition, and the City of Minneapolis

to offer information on rebuilding credit
along with an economic forecast for small
business owners. The seminar was the first
coordinated effort to provide information
and education to small business owners
located primarily in North Minneapolis.
It was also an opportunity for Women
Venture to highlight their programs and
direct services to North Minneapolis
business owners.

Arizona

U.S. Bank, the Arizona Small Business
Development Center Network, and the
Arizona Small Business Administration
hosted four seminars in Mesa, Surprise,
Casa Grande, and Tucson. Approximately
240 small business owners attended
workshops covering topics such as
marketing via technology, analysis of
financial statements, SBA programs, and
business banking in today’s economy.
Highlights of the Stimulus Bill and how
it affects small businesses were also
discussed. These seminars announced

to the small business community that
U.S. Bank is open for their business.

TEACH CHILDREN
TO SAVE DAY

The thirteenth annual Teach Children
to Save Day was a huge success.

To mark the 2009 event, over 700
U.S. Bancorp employees made
presentations in schools throughout
our market to students in kindergarten
through 12th grade. By the end of the
day, over 16,400 students learned
how to make saving money a part of
their lifestyle. “This is a critical time for
our nation’s youth,” said Richard
Davis, Chairman, President and

CEO of U.S. Bancorp. “Many

U.S. Bank employees are seizing

the opportunity to empower students
with the information they need to
learn how to save money and enrich

their financial futures.”
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Outstanding CRA Rating

U.S. Bank National Association is proud to have been
awarded an “Outstanding” rating for its commitment to
the letter and the spirit of the Community Reinvestment
Act (CRA). This is the highest possible rating given by
the Office of the Comptroller of the Currency (OCC).

COMMUNITY DEVELOPMENT LENDING

Lending Amount
(Dollars in Thousands)
Small Business and Small Farm Loans  $6,293,502
Standby Letters of Credit $233,192
Consumer Loans LMI Borrowers/Areas ~ $4,904,189
Mortgage Loans LMI Borrowers/Areas  $6,409,964
Community Development Loans $1,021,683
Total Lending $18,862,530
CORPORATE GIVING
Category Amount
U.S. Bancorp Foundation $19,305,104
Corporate Contributions $5,684,941
Nonprofit Sponsorships $2,429,985
Employee Matching Gifts $1,320,927
Employee United Way Contributions $6,220,317
Employee Community Fundraising $982,096
Total Corporate Giving $35,943,370
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The OCC reported that we were “Outstanding” in all three
CRA categories, giving U.S. Bank National Association an
“Qutstanding” in the lending, investment, and service test.

6% Community
Development Loans

34% Mortgage Loans
LMI Borrowers/Areas

33% Small Business
& Small Farm Loans

1% Standby
Letters of Credit

26% Consumer Loans
LMI Borrowers/Areas

3% Employee
Community Fundraising

17% Employee
United Way Contributions

4% Employee
Matching Gifts

7% Nonprofit Sponsorships

16% Corporate Contributions

53% U.S. Bancorp
Foundation



U.S. Bank is not responsible for and does not guarantee the products, services or performance of its affiliates or
LEnDER third party providers. Deposit Products offered by U.S. Bank N.A. Member FDIC

Insurance and Investment products are:

NOT A DEPOSIT NOT FDIC INSURED NOT GUARANTEED BY THE BANK
NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY MAY LOSE VALUE

U.S. Bank and its representatives do not provide tax or legal advice. Individuals should consult their tax and/or legal advisor for
advice concerning their particular situation. U.S. Bancorp, including each of our subsidiaries, is an Equal Opportunity Employer

and a Drug-Free Workplace.
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