











Transactions with Affiliated Investment
As part of my job, I work with a large Companies

vendor and have learned that the U.S. Bank complies with all affiliate transaction
vendor is having serious financial requirements and self-dealing prohibitions found
difficulties that have not yet been under Section 17 of the Investment Company Act of
1940 (the Investment Company Act) relating to

announced to the public. My sister i ) ) )
investment funds advised, underwritten or otherwise

IZAPPEMS {0 OUN SOME SICTLE I th affiliated with U.S. Bancorp. All business lines, and

vendor, which is a publicly traded particularly business lines that advise, underwrite,
company, and I want to warn her so she administer, act as custodian for, or provide other
can sell her stock before the bad news services to registered investment companies must
cariies Gt My 1l [k ensure that transactions involving such companies
and any affiliate of U.S. Bancorp are allowable
under that section and other laws and regulations.
No. If you are in possession of material To ensure compliance with Section 17 of the

inside information about any company, Investment Company Act, U.S. Bancorp has

you may not pass the information established the 1940 Act Affiliated Transactions
Compliance Program and related procedures that
apply to all U.S. Bancorp subsidiaries and affiliates,
as well as their employees. All employees are
encouraged to contact Corporate Compliance, the

information is publicly disclosed. Legal Department, or, if applicable, their own

along to anyone else, or buy, sell or

recommend the purchase of that

company’s securities until the

)
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business line’s compliance department with any
questions or concerns involving affiliate transaction
requirements.

Market Timing Trading in the U.S. Bank
401(k) Savings Plan

U.S. Bank’s 401 (k) plan must not be used as a
vehicle for excessive short-term trading of funds,
which includes taking advantage of either stale
pricing or pricing anomalies in the net asset value of
the mutual funds available in the plan. This type of
activity is often referred to as market timing trading.

Because of the harm that market timing causes to
plan participants as long-term shareholders of
mutual funds, U.S. Bank has established this policy,
which stipulates that it opposes market timing by
plan participants in the mutual funds in which its
plan assets are invested.

U.S. Bank requires each of the mutual funds
available to its 401 (k) plan participants to confirm
on a regular basis that it remains in compliance with
this stated policy on market timing and that it has
made no special exceptions to the stated policy
except as expressly disclosed to all fund
shareholders.

U.S. Bank will cooperate with the mutual funds in
which plan participants are permitted to invest by
imposing, strictly enforcing and monitoring
compliance with the market timing policies that the
mutual funds have established to prevent excessive
market timing trades. Please review the funds’
prospectuses for additional information.

In the event that a participant in U.S. Bank’s 401 (k)
plan is found to be engaged in impermissible market
timing activity in one or more of the funds in the
plan, prompt action will be taken to curtail such
behavior, which may involve limiting or canceling
the participant’s fund exchange privileges.

Antitrust Laws

Antitrust law, known in some countries as
“competition law,” is an extremely complex area of
the law that is intended to protect and promote
competition and protect consumers from unfair
business arrangements and practices. Employees are
prohibited from entering into arrangements with
competitors to set or control prices, rates, trade
practices or marketing policies, or to allocate
markets or customers. Employees must avoid any
situation in which it might even appear that they
have entered into such an arrangement. Employees
also must avoid conversations with competitors
regarding pricing, trade practices, marketing
policies, or similar unpublished information.

It also is an antitrust violation in many countries
and a violation of U.S. Bank policy to require
customers to engage in certain “tied” or reciprocal
transactions. This is any transaction where a
customer is required to purchase or provide one
product or service in exchange for another being
made available.

Employees are encouraged to contact Corporate
Compliance or the Legal Department when
contemplating transactions involving multiple
products and services. You may also review the
Company's Anti-Tying policy, available from the

Corporate Risk Management page of USBnet.




11. USE COMPANY RESOURCES
AS INTENDED

Company Resources

Company resources, including but not limited to
company telephones, personal computers, copy and
fax machines, supplies, mail service, email, instant
messaging (IM), Sharepoint, team rooms, Quickr or
other internal collaborative Intranet-hosted sites,
bulletin boards, and conference rooms are intended
primarily for Company business. Personal use of
these or other Company resources can disrupt the
vital flow of information or tie up resources on
which the Company and its customers depend.

Personal telephone calls should be limited, and
Company addresses, mail, or email should not be
used for personal correspondence. Occasional,
inconsequential personal use of Bank information
systems is permitted, provided that such use does
not interfere with business use, consume system
resources, or violate any U.S. Bank policy.
Employees may not use U.S. Bank systems or
equipment, including email and Internet access, to
gain access to, transmit, or store material that is
offensive or that in any way violates Bank policies
for maintaining a respectful, harassment-free work
environment. Even where access to a particular
Internet site is not blocked by the Bank’s Web-
filtering tools, you may not visit sites that otherwise

violate Company policies. Misuse or abuse of
Company resources, including access to and use of
the Internet, will be considered a violation of
Company policies. Company resources assigned to
you during the course of your employment must be
returned at the request of U.S. Bank or upon
termination of your employment.

U.S. Bank Technology and Trademarks

Technology, including computer hardware and
software, is an important asset for U.S. Bank and
its customers. Leading-edge technology is a
significant component of the services U.S. Bank
provides to its customers.

The U.S. Bank Information Security Policies,
available from the Information Security
Documents page on USBnet, provide direction for
using technology. The Information Security
policies, standards, and baselines also identify
precautions that should be taken to secure data
from unauthorized access. All employees who use
U.S. Bank's technology resources must become
familiar with and understand these documents and
ethical standards and comply with their
provisions. For more information, see the

U.S. Bank Information Security Policies, available
from the Information Security Documents page on
USBnet. Also, refer to Section 3 of this handbook,
Protect the Privacy of Customers and Confidential
Company Information. In addition, employees
may not use company trademarks or logos for any
purpose, including registering a domain name for
business purposes, without written authorization
from Corporate Marketing or the Internet
Channel group and the Legal Department (see also
guidance under Section 12 of this handbook,
Public Statements on Behalf of U.S. Bank and
Online Social Media and Other External
Communications). Please contact the Portfolio
Management Services in the Quality Assurance
Group of Technology Services for information on
registering new domain names.
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I have some software I purchased for
personal use that would be helpful to
me at work. May I load it on my PC at

work?

No. This is a violation of U.S. Bank
Information Security policies. Never
install unauthorized copies of software
on a U.S. Bank computer. If you need to

add software to your computer, submit a

Production Service Request (PSR).

Business Communications and Records

All communications, whether verbal or written,
should be conducted professionally and should
adhere to U.S. Bank’s ethical standards. What you
say, write, and do should reflect a clear
understanding of U.S. Bank's ethical values and
expectations and should demonstrate sound
personal judgment. That means being clear, truthful,
accurate, and respectful. Always avoid exaggeration,
colorful language, guesswork, legal speculation, and
derogatory remarks or characterizations of people,
companies or their products and services. What you
say, write, or do should preserve or enhance

U.S. Bank's integrity and reputation — it should never
jeopardize it. This policy applies to communications
of all kinds, including voicemails, email, instant
messaging (IM), Sharepoint, team rooms, Quickr or
other internal collaborative Intranet-hosted sites, and
informal notes or memos. See also the
Communications Guidelines on the Our Service
Brand page, available as a link from the home page
of USBnet, for further information on this topic.

Your communications may also be subject to the
guidelines contained in Section 12 of this handbook,
Public Statements on Behalf of U.S. Bank, and/or
Online Social Media and Other External

Communications.

Email

Email is an important form of internal and external
communication. Emails are written records that may
be required to be disclosed in legal proceedings or
otherwise made public. U.S. Bank's ethical standards
apply to every email you create — no matter how
informal its intent. An email should never be created
or sent if it does not first pass the scrutiny of

U.S. Bank's ethical standards. Even though email is
an indispensable form of internal communication, it
should not take the place of direct conversations
where possible. People communicate better and
more efficiently when discussing matters directly,
and direct conversations create the opportunity to
build better working relationships with each other.
While this discussion provides guidance specifically
regarding email communications, it also applies in
principle to all other forms of communication as
well, including voicemail and memos.

All emails should be created with the understanding
that they may be formal records and should be
written in a professional tone. The transmission of
all messages must comply with all policies and be
protected from unauthorized disclosure or access.
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Follow these basic rules when using email:

e Use email within the specific requirements of
your job.

e Write email as you would any other letter that
may become a formal, written record. Be
respectful, clear, truthful, and accurate. Do not
exaggerate or use colorful or profane language.

* Do not make disparaging remarks. Avoid writing
email in the form of casual conversation.

* Ensure that messages written in response to other
messages contain sufficient context to avoid
misinterpretation.

* Ensure that your email communications are
consistent with the spirit and intent of
U.S. Bank’s ethical standards and policies.

e Never send an email that you would be
embarrassed to see repeated in print at a later
date.

See also the Communications Guidelines on the Our
Service Brand page, available as a link from the
home page of USBnet, for further information on
this topic. The standards for safeguarding
information and information security also apply to
email communications. Because email messages sent

outside the Company via public networks, such as
the Internet, may be intercepted or misdirected, you
must take great care not to include information that
may be used to harm U.S. Bank, its customers, its
employees, or any of its other stakeholders.

When business needs require that you communicate
with external parties using email containing

U.S. Bank Confidential or Customer Confidential
information, the email must be sent using

U.S. Bank's secure (encrypted) email facility using
the "Key 123" function.

I need to send an email outside of the
company to one of my vendors that
contains U.S. Bank Confidential or
Customer Confidential Information. Can

I go ahead and send it?

Before sending U.S. Bank Confidential or
Customer Confidential Information to
someone, make sure that you know to
whom you are sending it, and make sure
the receiver is authorized to receive the
information. Ensure you have the correct
email address. Limit the information you
send to only what the authorized receiver
needs to complete the task or request.
Don't send information the receiver
should already have such as an account
number or a social security number.

If you must email U.S. Bank Confidential
or Customer Confidential Information to
non-U.S. Bank, external email addresses,
activate Secure Mail by selecting the
"Send Secure (Key123)" button or by
entering "key123" into the "Subject" line

of the email.




If a customer emails a service request containing voicemail for unauthorized solicitation or the

personal information or account numbers, remove posting or distribution of pamphlets, leaflets, emails,
this information from your email reply. This will or other literature in work areas or on Company
reduce the risk of exposure of U.S. Bank Customer bulletin boards. The only exceptions to this policy
Confidential information. For further information are Company-sponsored, charitable fundraising or
on email security requirements, see the Information business-related events. Such events require Senior
Security Standard on Email, available from the Management and Human Resources approval.

Information Security Documents page on USBnet.

Soliciting During Work

Solicitation during working time for products, I am involved with a local non-profit

services, charities or interests not related to . ,
. . organization sponsoring a walk-a-
Company business can have a negative impact on

U.S. Bank’s ability to serve its customers and can be
disruptive to internal workflow. For this reason, ask my co-workers for contributions.
U.S. Bank prohibits any solicitation of employees by My manager said it was okay for me

other employees and non-employees during any

thon to raise funds and I would like to

to participate in the fundraiser, but

work time, whether it is for participation in : -
. . Human Resources said I cannot solicit
volunteer agencies, the sale of goods or services, or

~ < 1
contributions to a charitable organization. my coworkers for donations. I'm

confused.

A co-worker came to my desk to ask

me for a donation to disaster relief While you are free to participate in

: 0 rgan n's fund raisin n
sponsored by an outside organization. the organization's fund raising event

Is that okay? on your own behalf, it is not

appropriate to solicit U.S. Bank
Q No. Employees must not be solicited employees for donations. Company-

for contributions to charitable sponsored fundraising, such as events
organizations during work time. Any benefiting the United Way, is
solicitation during work time can permitted. Occasionally, local or
disrupt workflow and reduce our market-specific charitable

ability to serve our customers. The fundraising events may be permitted
only exception is Company-sponsored if they have broad employee

charitable fundraising or business- involvement, for example through

related events. the Development Network. These
events must be approved by Senior

" C . . . Management and Human Resources
Work time" is defined as time spent in the

performance of job duties. U.S. Bank also prohibits
the use of Company resources such as email or

in advance.




Monitoring Use of Company Resources

U.S. Bank may assign workspace, equipment or
other Company property for use in performing your
job responsibilities. As previously described under
this section of the handbook, Company Resources,
while Company property is intended to be used for
U.S. Bank business, employees may make
occasional, inconsequential personal use of Bank
systems, provided that such use does not interfere
with business use, consume system resources, or
violate any U.S. Bank policy. See also Section 3 of
this handbook, Protect the Privacy of Customers
and Confidential Company Information.

Sometimes I need to fax information
to my child's school. Is it okay to use

a Company fax machine?

Occasional personal use of a

A

Company fax machine is okay, as
long as the number of pages is not
excessive and the time to transmit the
fax does not unduly interfere with
business. If you are unsure, check

with your manager.

There is no expectation of privacy in employee use
of Company resources and systems, and U.S. Bank
reserves the right to access and search workspace
and equipment that has been assigned to employees
and to conduct reasonable surveillance of activities
on company premises based on business needs,
subject to applicable law. U.S. Bank also reserves the
right, subject to applicable law, to monitor electronic
records of activities associated with usage of
employees' systems accounts (user IDs); such usage
includes electronic forms of communication (email,
telephones, voicemail, and other communications

systems), other computer systems, and any other
electronic records for any reason.

Equipment owned by employees but used for

U.S. Bank business purposes is not considered
private and may be accessed and searched for any
purpose, subject to applicable law. Email may be
monitored for any reason, including when it appears
that use of a system violates criminal or civil law,
violates U.S. Bank policy, or may have an adverse
effect on U.S. Bank or its employees. Examples
include, but are not limited to, emails containing
sexual innuendo or other inappropriate or offensive
jokes; chain letters; downloading, copying or
sending confidential information to an unauthorized
party; excessive or unauthorized personal use that
violates Company policy; or other use that may be
harmful to U.S. Bank or its stakeholders. See also
U.S. Bank Information Security Policies, available
from the Information Security Documents page on
USBnet, Sections 2.9, "Logging and Monitoring of
Personnel Use of Information Systems" and 2.3.2,
"Representation on the Internet and Other External
Networks."

I have heard that my email and Internet

access are being monitored. Is that true?

Email and Internet access are property of
U.S. Bank and may be monitored. The
unauthorized transmission of company

data, access to inappropriate Internet sites,

and the transmission of inappropriate

emails are examples of misuse of
technology, which creates risk for the
organization. The misuse of company
resources, including technology, may result
in disciplinary action, including

termunation.
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12. EXERCISE DISCRETION IN

PUBLIC AND POLITICAL
ACTIVITIES

Media Relations

U.S. Bank and its affiliates are committed to
building and maintaining effective and ongoing
communications with key stakeholders through
the media. Effective media relations also ensure
that U.S. Bank's public statements express a clear
and factual representation of the Company.

It is the policy of U.S. Bank that all media
inquiries will be forwarded to Media Relations.
Only the Media Relations group is authorized to
initiate contact with the media. Certain
exceptions to this policy may be granted in
writing by the CFO.

Public Statements on Behalf of U.S. Bank

All public statements about U.S. Bank must be
accurate and consistent. Only authorized
spokespersons may communicate about the
Company and its policies, practices and
procedures. U.S. Bank considers Internet
communications like any other publication.

U.S. Bank prohibits anyone other than authorized
spokespersons from using online forums, bulletin
or message boards, chat rooms, blogs, or other
Internet facilities to comment on behalf of

U.S. Bank, or otherwise purport to represent

U.S. Bank. Exceptions to this policy, such as for
systems staff participation in technology forums,
require management authorization and are
subject to policies governing sharing of U.S. Bank
Confidential information.

Online Social Media and Other External
Communications

® Personal Social Media Activities. In general,
off-duty or personal activities are your
business except where such activities
negatively affect your job performance, the

(50)
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performance of others, your work

environment, or U.S. Bank's brand or business
interests. Employees who choose to
communicate about U.S. Bank externally,
including in online forums, bulletin or
message boards, chat rooms, blogs, Facebook,
MySpace, LinkedIn, Twitter, etc. (referred to
collectively in this policy as "online social
media"), are expected to comply with the
U.S. Bank Code of Ethics and Business
Conduct, the U.S. Bank Information Security
Policies, available from the Information
Security Documents page on USBnet, and
applicable policies contained in the U.S. Bank
Policies and Programs Employee Handbook,
available from the HR Policies & Ethics page
on USBnet. The following principles apply to
your external communications using online
social media and in other external
communications:

— Personal Responsibility. Employees are
personally responsible for the content they
publish or communicate.




— Confidential Information. Employees may
not disclose U.S. Bank Internal, Confidential
or Customer Confidential information. See
U.S. Bank Classification and Handling
Standards, available from the Information
Security Documents page on USBnet.

— Respect. Employees should respect their

audience and avoid any offensive language or
sentiments such as ethnic slurs, personal

insults, obscenity, or any conduct that would Facebook, MySpace, Twitter, and LinkedIn.

not be acceptable in U.S. Bank's workplace. Authorization requires approval by Business

- Disclaim. Employees who identify themselves Line Management, Senior Business Line Risk

as a Company employee and comment on Managers, Corporate Marketing, and may

Company-related topics must make clear also include approval by U.S. Bancorp Media

that their views and positions are not those Relations, or other risk or management

of the Company, unless specifically groups. Consistent with existing corporate

authorized to speak on behalf of the policies and processes, management

authorization may include prior review and

Company.
approval through the Business Change Risk
— U.S. Bank Logos and Trademarks. Unless Assessment (BCRA) process. Please see the
otherwise authorized, employees may not use BCRA link, available from the Enterprise Risk
U.S. Bank logos or trademarks, and must Management page of USBnet, for the BCRA
respect copyright, privacy, fair use, financial policy, process, and submission forms.

disclosure, and other applicable laws.

. ) Further, content that is posted on social media
— Media Relations. If a member of the news > p

media or blogger contacts you about an
Internet posting that concerns the business of
U.S. Bank, please refer that person to

U.S. Bank's Media Relations.

sites about U.S. Bank’s products and services
may be viewed as marketing or advertising. In
addition to the approvals referenced above,
such content will require prior review and
approval through the Marketing Material and

— Comply with laws. Employees must be Web site Review (MMWR) process. Please see
mindful not to engage in any unlawful the Marketing Materials and Website Review
conduct, such as invasion of privacy, link, available from the Corporate Risk page
violations of security laws, defamation, etc., of USBnet, for information about the MMWR
and, unless specifically authorized by the process, including the MMWR Policy,
Company, must avoid statements regarding MMWR Procedure and MMWR submission
the Company's future performance, worth, form. Finally, you are expected to comply with
or share price. the U.S. Bank Code of Ethics and Business

Conduct, the U.S. Bank Information Security

* Business Activities and Social Media. You . . . :
. } ; Policies, and any other applicable business line
must be explicitly authorized by appropriate . .. .
; or compliance policies related to your business

management to conduct business for o . .
activities and social media.

U.S. Bank using social media, such as

)
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If you are uncertain about whether your use of
online social media and other external
communications comply with this policy, you
should consult with Human Resources or your
manager. Failure to follow all applicable policies
may result in disciplinary action up to and
including termination. Please review Section 2.3.2
of the U.S. Bank Information Security Policies,
available from the Information Security
Documents page on USBnet.

Acting as an Expert

The expertise you develop in the course of your
employment may provide opportunities to
participate in outside activities as a paid or
unpaid speaker or consultant. It is important to
discuss these opportunities with your manager or
supervisor to ensure there is no conflict between
organizational and personal interests. Use or
distribution of materials or products developed as
part of your responsibilities with U.S. Bank
should occur only with the authorization of your
manager or Supervisor.

Political Activities

U.S. Bank is an active participant in the public
policy arena. Whether legislative activity occurs
in Washington, D.C., or in one of the states in
U.S. Bank's United States footprint, it may make a
difference in the way the Company does business
or serves its customers. Employees are
encouraged to be knowledgeable and active
regarding state and federal legislative issues
affecting the financial industry.

In any jurisdiction, when an employee, director,
or representative of U.S. Bank interacts with any
government official or employee on behalf of the
Company, the employee, director, or
representative is expected to ensure the contact
complies with all legal requirements. Federal,
state, and local laws govern all aspects of
working with public officials. For example, the

()
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federal government requires lobbyist registrations

and reports. Also, employees involved in business
relationships with government entities may be
subject to lobbying laws in some jurisdictions.
Lobbying activity generally includes attempts to
influence the passage or defeat of legislation. The
U.S. Government and many states, however, have
extended the definition of lobbying activity to
cover efforts to influence formal rulemaking by
executive branch agencies or other official actions
of agencies, including the decision to enter into a
contract or other financial arrangement.
Moreover, "grassroots" activity (where one
communicates with the public or segment of the
public, such as U.S. Bank employees, encouraging
them to call their representative or another public
official for the purpose of influencing the passage
of legislation or a rulemaking) is in many cases
also considered lobbying activity.




To ensure that U.S. Bank and its employees are in

compliance with these laws, employees may not
engage in any of the lobbying activities, as
described above, on behalf of U.S. Bank without
prior approval from Government Relations and
must be in full compliance with applicable
federal, state, and local laws. To ensure
compliance with applicable laws and regulations,
contact Government Relations concerning any
activities that might be considered lobbying.

Political Contributions

Federal and state laws, and the laws of many
countries, govern political contributions. This
includes monetary contributions (e.g., in the form
of a corporate check or a purchase of tickets to a
political fundraiser) as well as "in-kind"
contributions (e.g., the use of corporate personnel
or facilities, or payment for services). In the
United States, federal law prohibits a national
bank from making a contribution or expenditure
in connection with any election to any political
office, including local, state, or federal offices.

(
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The Federal Election Commission enforces
federal law and regulations governing federal
political contributions. Other federal regulations,
such as Municipal Securities Rulemaking Board
Rule G-37, also apply to political contributions
within the financial services industry. Each state
also has its own laws and regulations governing
political giving to state and local candidates and
issues.

U.S. Bank or the U.S. Bancorp Political
Participation Program, submits compliance
reports to several jurisdictions regarding these
requirements. To ensure compliance with
applicable laws and regulations, all employees of
the Company must comply with the following
requirements:

e Any proposed political contribution or
expense incurred by U.S. Bank on behalf of
any candidate, campaign, political party,
political committee (e.g., a PAC or ballot
measure committee), or any entity exempt
from federal income taxes under Section 527
of the Internal Revenue Code must be
approved in advance by Government
Relations.

® No corporate assets, funds, facilities, or
personnel may be used to benefit any
candidate, campaign, political party, or
political committee (e.g., a PAC or ballot
measure committee), or any entity exempt
from federal income taxes under Section 527
of the Internal Revenue Code without advance
approval by Government Relations.

® No one at U.S. Bank may make a political
contribution to obtain or retain business or to
obtain any other improper advantage.

® No one at U.S. Bank may actually or threaten
force or reprisal against an employee to
contribute to, support, or oppose any political
group or candidate.




e Some states and localities have special laws
that prohibit certain employees from making
political contributions if their employer (i.e.,
U.S. Bank) is seeking to be, or has been,
selected to provide services or enter into a
contract with a governmental entity. To ensure
compliance with these laws, contributions
must be approved in advance by Government
Relations.

Please note that U.S. Bank maintains a federal
PAC, the U.S. Bancorp Political Participation
Program, which makes contributions at the
federal and state level where allowed. Nothing in
this policy is intended to prohibit the activities of
that PAC or the ability of eligible employees to
participate in the PAC.

Gifts and Entertainment of Public Officials

Employees involved in business relationships with
government entities may also be subject to gift
laws. Any type of gift to a public official is
subject to legal restrictions or prohibitions in
some jurisdictions. The Executive Branch of the
Federal Government, the U.S. Senate and House
of Representatives, the various states, and certain
local jurisdictions each have separate gift laws
restricting gifts (e.g., meals, entertainment,
transportation, lodging, and gift items) that may
be provided to their officials and employees. To
comply with these laws, an employee of U.S. Bank
must obtain pre-clearance from Government
Relations before providing any gift, meal,
entertainment, or anything else of value to a
government official or employee.

Activity with the U.S. Bancorp Political
Participation Program

U.S. Bancorp’s employee federal political action
committee (PAC), the U.S. Bancorp Political
Participation Program, was created to encourage
employee involvement in political activities and
contributions in the United States. Employees

who are eligible to participate in the PAC are
invited to join. Using the program's evaluation
criteria, the PAC Board determines whether the
PAC will make a political contribution to a

candidate. Participation is completely voluntary.
Employees have the right to refuse to contribute
without reprisal. For more information, please
contact Government Relations.

Political Representations

Employees and directors are free to express their
political views, support candidates of their
choice, run for elective office, or serve in an
elective or government-appointed office on their
own time and at their own expense. Employees
and directors may serve in an elective or
government-appointed office as long as it does
not interfere with job performance or service as a
director, use Company time or resources, or
present a conflict of interest. However, employees
serving in such a capacity may not indicate in any
way that they are representing U.S. Bank while
serving in an elective or government-appointed
office or participating in a personal political
activity.
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public reporting requirements, 25
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regulations, compliance with, 25

reporting information security
problems, 10

reporting problems, 4
resources, 4

respect, workplace, 13

secure email, 36

social media, business use, 40
social media, personal use, 39
soliciting during work, 37
substance abuse, 16
technology, 34, 38

text messaging, 18

training, ethics, 3

transactions with affiliated investment
companies, 32

U.S. Bancorp Political Participation
Program, 43

U.S. Bank 401(k) Savings Plan, 33
vehicle, use of company/personal, 18
vendor resources, uses of, 22

waivers of Code, 3
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